


The P&G Alumni Network was 
established in 2001 and has 
now grown into an organization 
spanning the globe with alumni 
chapters in dozens of countries, 
cities and regions.

The Alumni Network is free to join 
and the only criteria for membership 
is that you were once employed by 
Procter & Gamble. Joining is quick, 
simple and easy and all you need 
to do is visit pgalums.com to register.

As an organization, our Vision is to 
be a force for inspiration and change. 
Our Mission is to connect the talent, 
ideas and resources of our alumni to 
create impact for our local and global 
communities through events, content 
and philanthropy.

Our three pillars are:

• Engagement  
Connecting individuals and chapters 
across the world for personal and 
professional growth

• Enrichment  
Providing opportunities to learn and 
share new skills, new opportunities 
and new knowledge

• Philanthropy
Giving back to our communities 
by driving economic empowerment 
around the world

Enjoy our 2019 Annual Report
and hope you share it with others.

Niki Siropoulou 
Executive Director 
P&G Alumni Network

http://www.pgalums.com


https://www.amazon.com/When-Core-Values-Are-Strategic/dp/B00BMKA0DE/ref=sr_1_1?crid=IOFPDIDC3ZD4&keywords=when+core+values+are+strategic&qid=1580416623&sprefix=when+core+v%2Caps%2C201&sr=8-1
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1. GROW 
MEMBERSHIP

A. Increase registrations to the global alumni website

B. Enable local chapters via helpful resources for establishment 
     and operation

C. Improve P&G pipeline: closer collaboration with HR 
      and divested businesses to “auto-recruit” those leaving P&G

D. Close the gap with younger generations

E. Leverage Women’s Forum

2. DRIVE MEMBER 
ENGAGEMENT

A. Create enrichment content that engages members - 
      locally and globally

B. Distribute content to increase member engagement - 
     locally and globally

C. Deliver global enrichment programs (not events)

3. GROW 
PHILANTHROPY

A. Fundraise broadly across pyramid

B. Design/deliver continuous Foundation 
     marketing/communications

C. Drive impact with grants + “beyond-the-money” PR/networking

D. Develop/execute donor relations plan

E. Increase capacity (volunteers, chapters, committees, etc)

4. BE RESOURCE 
SUSTAINABLE - 
MONEY & PEOPLE

A. Maximize sponsorship revenue

B. Fund test & learn pilots

C. Sustain a culture of accountability & retention 
      at board leadership level

D. Create a Network contributor pipeline for the committees: 
     identify, nurture, and test

E. Deliver global events
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https://pgalumnifoundation.org/


SINCE 
INCEPTION

80
GRANTS

TOTALING 
JUST OVER

$1.3
MILLION

25+ COUNTRIES

5 CONTINENTS

100S
P&G ALUMS
INVOLVED

Jobs & Employment 4,400

Individuals Trained 5,700

Businesses Started 3,200

# of Family & Community 
Members Benefitting 60,000+

https://pgalumnifoundation.org/grant-partners-2018/
https://www.youtube.com/watch?v=EqnOVOTea5I


“While living in Asia, I developed a heart for the people, culture, challenges and opportunities 
there. I believe business can be a source of good for people. Work gives dignity and the 
opportunity to transform families and entire communities. ~ Henry Ho

https://www.youtube.com/watch?time_continue=2&v=2IP2-Acms44&feature=emb_logo
https://www.gcfdn.org/Giving/Funds-of-the-Foundation/P-G-Alumni-Foundation-Fund/Ways-to-Contribute
https://www.youtube.com/watch?time_continue=1&v=02mc0t2o3EU&feature=emb_logo
https://www.youtube.com/watch?v=02mc0t2o3EU






https://www.youtube.com/watch?v=0_YrzgOZMts


 
 

 



2019 CONFERENCE HIGHLIGHTS



855
Total Attendees

78
Average Attendance 

 (per Enrichment Series webinar)

4.25 / 5
Value Rating

4.24 / 5
Content Rating

4.27 / 5
 Delivery

https://www.youtube.com/user/pgalumninetwork/videos


http://www.pgalums.com
https://www.pgalums.com/alumni/portal2/custom/pg-store
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https://www.pgalums.com/alumni/anon/faq/index.html#!/item/board


https://pgalumnifoundation.org/board-of-trustees/
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https://pgalumnifoundation.org/donor-honor-roll/
https://www.amazon.com/When-Core-Values-Are-Strategic/dp/B00BMKA0DE/ref=sr_1_1?crid=IOFPDIDC3ZD4&keywords=when+core+values+are+strategic&qid=1580416623&sprefix=when+core+v%2Caps%2C201&sr=8-1
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